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1 Introduction

The Regional Perceptions Indicator is one of six headline impact measures identified

in the West Midlands Economic Strategy, Connecting to Success Unlike the other

five, it is, to some extent, a leading indicator giving information about how the

region may develop in the future. This is because the decisions people take about

whether to invest, work, learn, visit or live in the region will be influenced by their

perceptions of it. Itwill al so act as a oOreality checkd on what
economic and social statistics are telling us.

Following publication of Connecting to Success Advantage West Midlands
commissioned the Observatory to carry out the development of the regional
perceptions indicator. The following key principles were established, which the
perceptions indicator would need to meet:

o In order to meet the requirements of the proposed headline measure a
single, numerical perceptions indicator would be required

J To be useful in informing future policy, a range of supporting information
about the factors influencing perceptions of the region would also need to
be collected

o The final indicator would need to take account of perceptions of the region

as a place to invest, to work, to learn, to visit and to live.

o The views of different groups would need to be taken into account &
i ndi vidual s, b u s if noer snseifresndmoth imsidé ang outsideo n
the region (including internationally ) wherever possible

J The perceptions indicator would need to allow the West Midlands to be
compared with other English regions.

o The indicator would also need to be designed in such a way that it could be
replicated to allow comparisons over time, so that we can judge how
perceptions of the regi on are developing.

This report sets out the details of the process which we adopted to produce the
indicator. The report provides a technical annex to support the West Midlands
Report which is being published at the same time. The West Midlands Report sets
provides brief details of the methodology and presents the main results of the work,
including the first version of the Regional Perceptions Indicator.
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2 Scoping and Piloting

2.1 Scoping Study

The first stage of the development of the Regional Perceptions Ind icator was to
carry out a scoping study. This was carried out by Experian Business Solutions,
working with the ONS Regional Statistician for the West Midlands. This work was
undertaken between July and September 2007, in preparation for the publication of
the West Midlands Economic Strategy (WMES), which included a commitment to
develop the Regional Perceptions Indicator.

The main aims of the scoping study were to:

¢ Review existing data sources to determine whether they could be used to
construct the Regional Perceptions Indicator, in full or part

¢ Identify whether any existing approaches existed for the construction of
composite perceptions indicators which could be adapted as the basis for the
Regional Perceptions Indicator

e Review approaches to constructing composite indicators from various data
sources to produce single, numerical indicators

e Propose approaches, based on the findings of the work above, for the
methodology which should be adopted for the construction of the Regional
Perceptions Indicator

The review looked at very wide variety of sources , including some which directly
measured perceptions and others which might provide a good proxy for them.
However, it concluded that the sources available did not cover the full range of
dimensions that the Regional Perceptions Indicator was required to cover. In
particular, whilst there were a lot of sources of perceptions relating to locations as
a place to live or invest, there was much less for the learn, work and visit
dimensions. Many of the sources had other issues with them too, either because
they were one -off or infrequently updated or because they only covered part of the
country or that they focused on towns and cities rather than regions.
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The conclusion of the review was that it would not be possible to meet the
requirements of the Regional Perceptions Indicator in full from existing sources.
Therefore, primary data collection would be required. Given that some data
collection would be required, it was recommended that all of the data required
should be collected as part of the project, rather than using existing sources, given
that the marginal cost would be limited.

The review did not identify any similar pre -existing composite indicators of
perceptions of place. Some indicators did exist which covere d one of the dimensions
(typically in relation to cities, and usually involving a mix of perceptions and other
data), but none which had wider coverage. There were some examples of
perceptions indicators in other fields (e.g. corporate reputation) but non e was
directly relevant. Therefore, the study recommended that a bespoke approach

would need to be developed.

The review made various recommendations for how the perceptions indicator might
be constructed, based on different levels of detail within the ind icator itself and
the supporting evidence. These ideas provided the basis for the pilot study which
followed.

2.2 Pilot Study

The pilot study was carried out between February and November 2008. The majority
of the work was undertaken by BMG Research under contract from the Observatory.
The pilot study consisted of three main stages:

e Stage 1, during which the methodology for the survey was developed through
a series of qualitative interviews and focus groups seeking to gain an
under standing of dmpmgobrpdioesftieir abilitydieprogidea n
perceptions of them and the issues which drive perceptions of places

e Stage 2, during which the three survey questionnaires were used to collect
data from a sample of 600 residents, 300 businesses and 20 opinion-for mers

e Stage 3, during which the results of the surveys were analysed and the
methodology for the construction of the Regional Perceptions Indicator was
finalised

Further details of each of these stages are provided below.
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2.2.1 Methodological Development

The first stage of the pilot involved the development of the survey methodology. In
preparation for this, a range of qualitative research was undertaken. The main aims
of this were to explore awareness of Government Office regions amongst the various
target audien ces, exploring how well respondents were able to provide views on
regions as a whole and identifying the elements/issues which driver perceptions of
places against each of the five dimensions (invest, work, learn, visit and live).

The research undertaken during this stage involved 12 focus groups with residents (6
in the West Midlands and 6 across the rest of England); in -depth interviews with 40
businesses (29 from the UK, 11 from overseas); and 26 in-depth interviews with
opinion-formers (20 from the UK, 6 from overseas).

The key findings from the qualitative research included:
e Residents found it very hard, if not impossible, to conceptualise GO regions

e Even when shown regional boundaries, they are not able to provide
generalised perceptions of such large (and diverse) geographical areas

e They find it easier to generalise about regions as places to visit

e The issues underlying perceptions of places around living, working and
learning are very similar

e Businesses have a better understanding of regions but still find it difficult to
provide generalised views of them

e Opinion-formers typically have a clear understanding of regions and feel able
to provide views on them. They also tend to be familiar with a number of
regions and are able to compare them

One other issue which became apparent during the qualitative work was the

difficulty obtaining perceptions from international businesses. A number of different
approaches were tried but none proved successful, either because the responses
received were not robust or b ecause the approaches would not have been scalable
across the country, or over time. Therefore, it was decided that the only feasible
approach to obtaining the views of international businesses was to include some
appropriate contacts within the opinion -formers survey. More details of how this
was done can be found in Section 3.
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2.2.2 Pilot Survey

The findings from the first stage were used to prepare questionnaires for the three
pilot surveys. Because of the difficulty of conceptuali sing regions, the majority of
questions asked respondents to provide perceptions of their local area. These could
then be aggregated to provide regional indicators. Respondents were asked for
perceptions of regions as places to visit, however, with a map u sed to aid
understanding of regional boundaries.

The questionnaires used in the pilot were similar to those used for the full Regional
Perceptions Indicator surveys. The full survey questionnaires are reproduced in
Appendices 1-3.

The pilot survey consisted of three main elements , a face -to-face survey of
residents, a telephone survey of businesses and telephone interviews with opinion -
formers. The pilot focused on the West Midlands and the North West (to provide a
regional comparator for the analysis), bu t interviews were also conducted across
the rest of England to test that there were no particular regional issues elsewhere
and to allow a national comparison to be constructed.

For the purpose of the pilot survey and to generate sufficient data with which  the
construct of the index might be tested, 200 face to face interviews were completed
with residents from across the West Midlands, 200 with residents across the North
West and 200 across the rest of England. A total of 36 sampling points were
selected, with 16/17 interviews conducted in each. Sampling points were selected
on the basis of Lower Super Output area and interviews were conducted within a
small selection of streets in each sampling point. Broad quotas were place on sex,
age, ethnicity and work ing status to reflect the breakdown of the population.

A total of 269 telephone interviews were conducted amongst UK businesses, split
between the West Midlands (83 interviews), the North West (86 interviews) and the
rest of England (90 interviews). Contac ts were sourced from Experian and broad
quotas were placed on industry and size to ensure a good spread of business type
and size within each region.

A total of 26 telephone interviews were completed with opinion formers. These
included 20 interviews with UK opinion formers from various groups including the
public sector, politics, academica, commerce, NGOs, the media, culture and sport.
The remaining 6 interviews were with international opinion formers including
relocation specialists, business tourism com panies and UK Trade & Investment
representatives in overseas embassies.
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The residentsd survey was successful, with good
were problems with the business survey due to the requirement to provide

respondents with a map for the v isit element. This proved difficult given that the

interviews took place by telephone and resulted in a low, and skewed, response

rate. The interviews with opinion formers also proved problematic, because of

difficulties in both identifying and contacting  appropriate individuals.

2.2.3 Analysis of pilot results

The analysis of the results of the pilot survey was undertaken by BMG Research in
collaboration with an independent statistical consultant. The approach was

validated by an advisory group made up of leadin g academics, chaired by Prof Nigel
Thrift, Vice Chancellor of the University of Warwick. They reviewed the survey
approach and the analysis of the results on a number of occasions during the pilot
study.

The analysis confirmed that it was feasible to const ruct a Regional Perceptions
Indicator using the approach adopted for the pilot survey. The approach to
constructing the indicator is described in more detail in section 3.

A number of aspects of the construction of the indicat or were tested using the pilot
results. These included different approaches to scoring the responses to individual
questions about elements of perceptions; options for weighting the elements in the
construction of sub -indices for each of the dimensions whi ch make up the Regional
Perceptions Indicator; and the weighting of the sub -indices (and, by implication, of
the target audiences) within the final indicator. The results of this analysis were
used to develop the approach outlined in the following section.

In addition to testing the construction of the Regional Perceptions Indicator, a range

of other analyses were carried out to test understanding of the full value that might

be obtained from the survey results. This included attempting to understand the

maj or underlying issues which influenced peopl ed:
determining which of the elements included in the survey were the key drivers of

overall perceptions.
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2.2.4 Outcomes of the pilot study

Following the completion of the pilot study, the res ults were presented to the board
of Advantage West Midlands in January 2009. The board agreed to commission the
production of the first full version of the Regional Perceptions Indicator, to be
completed during the remainder of 2009. The fieldwork for the  survey was
undertaken by BMG Research, under contract from the Observatory, and the
analysis of the results was carried out by Observatory staff. The main results of this
analysis are presented in the West Midlands report which accompanies this technical
report.

Section 3 of this report sets out how the data used to calculate the Regional
Perceptions Indicator were collected. Section 4 then explains how these data were
used to construct the Regional Perceptions Indicator, and also provides details of
some of the additional analyses reported in the West Midlands Report.
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3 Survey Methodology

The fieldwork which was used to collect data for the Regional Perceptions consisted
of three elements: a survey of residents, a survey of businesses and qualitative
interviews with opinion -formers. The redesigned questionnaires for the various
surveys were tested during March 2009 and the main fieldwork took place between
April and July 2009. Further details of each o fthe surveys are provided in the
remainder of this section.

3.1 Survey of residents

The survey of residents was carried out through face -to-face interviews. The
gquestionnaire used is reproduced at Appendix 1. The questionnaire was tested
through a total of 48 pilot interviews. Following the pilot interviews, some minor
amendments were made to the wording of the questionnaire to improve
understanding and ensure the data collected were robust. As a result of these
changes, the pilot interview findings were disca rded and did not form part of the
main sample.

The main survey was carried out amongst residents in each English region. The
target was to complete a minimum of 200 interviews in each region. The total
number of interviews achieved was 1,917 with the follo wing numbers completed in
each region:

East of England 213 South East 218
East Midlands 211 South West 210
London 215 West Midlands 217
North East 213 Yorkshire and the Humber 204
North West 216 ENGLAND TOTAL 1,917

The interviews took place in a seri es of sampling locations in each region. Up to 10
interviews were conducted in each of the sampling locations. To ensure that the
locations selected were representative of their region, they were selected using the
following steps:

All lower -level super output areas (LSOAS) in each region were ordered by their
score on the Index of Multiple Deprivation (IMD), and then split into IMD quartiles;
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The three-level urban/rural categorisation was then appended to each LSOA,
creating 12 strata in each region(from highly deprived and highly urban to low level
of deprivation and highly rural);

The proportion of the population resident in each of the 12 strata was calculated
using Census 2001 data, and the number of interviews required per stratum was
then calculated on a proportionate basis (i.e. where a stratum accounts for 10% of
the population the required number of interviews in this region is set at 10% of the
total);

Using a unit of 10 (i.e. the number of interviews to be completed at each sampling
point), the required number of LSOAs to achieve the required number of interviews
was then calculated,;

Within each stratum the required number of LSOAs was selected using a random
number generator.

It should be noted that not all strata within each region are inclu  ded using this
sampling approach due to the low proportions of the population represented by
some.

In order to ensure that the demographic profile of interviews (by age, gender,
ethnicity and working status) reflects t he demographic profile in each region ,
guotas were created for the number of interviews to be achieved for each category
In most cases the required number of interviews was achieved and, in cases where
the target was missed, the shortfall was small relative to the number of interviews
conducted. Nationally, there was a small shortfall in the number of interviews
amongst people aged under 35 and amongst people who were economically active.

The demographic breakdown of the achieved sample was as follows:

Gender Ethnic Group

Male 944 (49%) White 1717 (90%)
Female 973 (51%) Mixed 17 (1%)
Age Asian or Asian British 102 (5%)
16-18 76 (4%) Black or Black British 45 (2%)
19-24 153 (8%) Chinese or Other 30 (2%)
25-34 316 (16%) Refused to say 6 (0%)
35-54 692 (36%) Economic Activity

55-64 273 (14%) Economically active 1186 (62%)
65+ 391 (20%) Economically inactive 704 (37%)
Refused to say 16 (1%) Refused to say 27 (1%)
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3.2 Survey of Businesses

The survey of businesses was carried out by telephone interviews. The questionnaire
used is reproduced in Appendix 2. The questionnaire was tested through a total of
54 pilot interviews. Following the pilot interviews, some minor amendments were
made to the wording of the questionnaire to improve understanding and ensure the
data collected were robust. As a result of these changes, the pilot interview

findings were discarded and did not form part of the main sample.

The main survey was carried out amongst residents in each English region. The
target was to complete a minimum of 200 interviews in each re gion. The total
number of interviews achieved was 1,847 with the following numbers completed in
each region:

East of England 223 South East 205
East Midlands 200 South West 200
London 201 West Midlands 202
North East 207 Yorkshire and the Humber 200
North West 209 ENGLAND TOTAL 1,847

The sample for the survey was designed to be representative of the stock of
businesses in each sector. This was done using interlocking quotas for size and
industry sector. The following approach was used to set appropria te quotas:

Data from the Inter -Departmental Business Register (IDBR) was used to generate
population estimates within each region, interlocking by size and broad sector

(single digit SIC). The following sectors were excluded as largely representing public
sector organisations:

0 L: Public administration and defence; compulsory social security;
0 M: Education;
o N: Health and social work

Quotas were then set to reflect the business profile in each region by size and

sector, with no over -representation of large r businesses.

Given the relatively small number of interviews being undertaken in each region,
some SIC categorieswere combined to enable realistic targets to be set by size (e.g.
so as to avoid having quotas that meant we needed to achieve a single inte rview
with a particular type of business of a particular size). In addition, because a

sample of 200 yields few larger businesses in each region on a proportionate basis, a
single quota for large businesses was set, with no SIC breakdown used

The breakdown of the achieved sample by size and industrial sector is shown in the
table below:
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Sector

ABC (Landbased industries, fishing, 104 (6%)
extractive industries)

DE (Manufacturing, utilities) 128 (7%)
F (Construction) 174 (9%)
G (Retail and wholesale) 448 (24%)
HI (Hospitality, transport & distribution) 219 (12%)
JK (Finance, business services) 538 (29%)
O (Other services) 152 (8%)

Size (no. of employees)

0-4 1258 (68%)
5-9 275 (15%)
10-19 147 (8%)
20-49 83 (4%)
50-99 44 (2%)
100-249 25 (1%)
250 and over 15 (1%)

3.3 Opinion-formers Interviews

Interviews with opinion -formers were carried out by telephone. The topic guide
used is reproduced in Appendix 3. The topic guide was tested through a total of 9
pilot interviews, including two with interna  tional opinion -formers. Due to the small
size of the opinion -formers group, the results of these interviews were included
within the final survey sample, since only minor amendments to the interview script
were required following the pilot interviews.

A total of 5 5 interviews were carried out with opinion -formers. Of these, 3 8 were
UK-based and 17 were international. The original target was to complete at least
two interviews of individuals based in each English region and two from each of
Scotland, Wales and Northern Ireland. This was achieved with the exception of
Northern Ireland where no interviews were achieved. Of the international contacts,
10 were based in Europe and 7 elsewhere.
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The opinion-formers sample was drawn from a number of different categor ies. The
following table sets out the number of interviews conducted within each of these
categories:

UK

Public sector 8
Academia 7
Business/commerce 16
Media/culture 7
International

Business leaders
UK Trade & Investment Representatives

Inbound relocation companies

A W N W

Business tourism companies

The sample was drawn from a contacts matrix developed specifically for the survey.
The matrix consisted of 200 UK contacts and 65 international contacts. The
categories consisted of individuals sel ected from amongst the following groups:

Public Sector: Regional Ministers, Directors of National Agencies, Local Authority
Chief Executives

Academia: Vice Chancellors of Russell Group Universities, Heads of Research
Councils, Association of Teachers & Lecturers Regional Secretaries

Business/Commerce Chief Executives of Professional Bodies, Institute of Directors
Regional Directors, Apprenticeship Ambassadors Network, Everywoman Business
Network Regional Co-ordinators

Culture/Media : 2012 Ambassadors, Editas of Regional Newspapers, Think Tank
Directors, Judges of Arts Council Literary Awards, Directors of major cultural
attractions

Overseas Business Leaderdnternational Business Leaders Forum, European Small
Business Alliance, European Roundtable of Indudrialists, International Council for
Small Business
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A sample was drawn from the contacts matrix. The selected contacts were sent an
initial e -mail, with a letter of introduction from Prof Nigel Thrift (Vice Chancellor,
University of Warwick), with a hard -copy of the letter sent in the post. Contacts
were then contacted by BMG Research to arrange a time for the interview. In some
cases the initial contact nominated an alternative. Where this nominee was
considered to be sufficiently close in seniority then i nterviews were conducted with
them instead. In some cases, additional contacts were required to fulfil quotas by
sector or geography. The procedure followed was the same as described above.
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4  Analysis

4.1 Construction of the Regional Perceptions Indicator

The diagram below summarises how the headline indicator is constructed from its
component parts:

Construction of the Regional Perceptions Indicator

Regional Perceptions

Indicator
Residents Businesses

Overall Index Overall Index Direction of Travel
‘ Indicator
’ Invest Sub-Index ‘ (Opinion Formers/
/ / \ International)
l Elements
Visit Sub-Index ‘ Live/Work/Learn
/ / ‘ \ SubIndex
Elements / / \
Elements

West Midlands Regional Observatory2008

The starting point for the construction of the indicator are the results of the

questions about perceptions of individual elements which contribute to overall

perceptions of places. These form questions 1 (live/work/learn) and 10 (visit) of the

residentsd questionnaire and question 1 (invest)
Copies of the questionnaires can be found in Appendices 1 and 2.

4.1.1 Live/Work/Learn Sub -Index

For the live/work/learn elements, respondents were asked to rate how much they
agreed with statements about their local area between 1 (not at all) and 6
(completely). There answers to each question are then scored with those answering
6 being given a score of 100, 5 scored as 80, 4 as 60, 3 as 40, 2 as 20 and 1 as 0.
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The scores for each of the element s were then averaged across all of the
respondents from a region who had answered the relevant question to provide a
regional score for that element. This proce ss means that each respondent is given
equal weight within the regional score. This is because the sampling approach used
means that the achieved sample is broadly representative of the regional

population, in terms of the demographic, deprivation and geog raphical factors used.
We have tested the results to establish whether any small deviations in the make -up
of the sample, when compared with the regional population, influence the results.

This showed that any such deviations were much smaller than the con fidence
intervals for the results.

The live/work/learn sub -index is calculated by average the regional score for each

of the 20 el ements which make up question 1 on t
equivalent to saying that each of the 20 elements is given e qual weight in the sub -

index. During the analysis stage of the pilot study, a number of alternative

approaches to weighting the elements in the construction of the sub -indices were

tested. These included the use of the responses to the questions about impo rtance

of each el ement (question 2 in the residentsd qu
importance ratings ( see section 4.3.2). The analysis found that the choice of

weighting approach made little difference to the final score for the sub -index or to

the rank order of the regions.

4.1.2 Invest Sub-Index

The approach to the construction of the invest sub -index is essentially the same as
for the live/work/learn sub -index. This time the questions used cover the 11
elements in question 1 of the business survey. Again, respondents are weighted
equally in the regional score for each element and elements are weighted equally in
the final score for the sub -index.

4.1.3 Visit Sub-Index

Because of the different nature of the questi ons for the visit sub -index (question 10

on the residentsd questionnaire), the approach t
respondents were asked to say which region(s) they felt matched statements

relating to different elements. The statements were pa ired, with each positive

statement having a matching negative statement.
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Where a region was mentioned against the positive statement only, it was given a
score of 100. For regions mentioned against the negative statement only, a score of
0 was given. For regions which were not mentioned against either statement or

which were mentioned as both positive and negative, a score of 50 was given. This
results in a score for each region from each respondent for each of the elements
(unlike the other two sub -indices where respondents only answered questions about
their own region). Respondents who did not mention any regions against either the
positive or negative statements were not given a score for any region.

The scores for each of the elements were then average d across all respondents from
a region who had answered the relevant question to provide a regional score for

that element. As before, this means that each respondent is given equal weight

within the regional scores.

The visit sub-index is calculated by av erage the regional score for each of the 7

el ements which make up question 10 on the reside
eguivalent to saying that each of the elements is given equal weight in the sub -

index.

4.1.4 Overall Indices and Regional Perceptions Indicator

The Overall Residents Index is calculated by multiplying the Live/Work/Learn Sub -
index by 3, then adding the Visit Sub -index and dividing the result by 4. This means
that the Live/Work/Learn Sub -index is given three times the weight of the Visit Sub -
index in the Overall Residents Index. This reflects the fact that the former covers
three dimensions whilst the latter covers only one. This means that the four
dimensions relevant to residents are, in effect, given equal weight in the Overall
Residents Index.

The Overall Business Index is the same as the Invest Subindex. This is because the
invest dimension is the only one which was covered by the business survey.

The headline Regional Perceptions Indicator is then calculated by averaging the
Overall Residents Index and the Overall Business Index. This means that the views of
residents and those of businesses are given equal weight in the Regional Perceptions
Indicator.

4.2 Statistical Reliability

For each of the elements, the sub -indices, overall indices and t he Regional
Perceptions Indicator itself, we have calculated approximate confidence intervals
for the scores for each region. These are illustrated in the charts within the West
Midlands Report.
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Since the regional scores for each element are simply the mea n score for that
element, the confidence interval for the score can be calculated straightforwardly
from the standard error of the sample mean.

Calculating the confidence intervals for the sub -indices, overall indices and the
Regional Perceptions Indicator is more complicated. It involves analysing not just
the variation within the responses to each individual element, but also the
relationship between responses to different questions. Technical details of the
calculation can be found in Appendix 5. These details were provided by colleagues
from the Office of National Statistics to ensure that we followed best practice.

Due to the design of the surveys, some of the assumptions about the data which are
required for precise estimates of confidence intervals are not fully met. Therefore,
the results presented within the West Midlands Report are only approximate.
Nevertheless, any deviation is likely to be relatively small.

43 Further Analysis of Resi

A range of further analysisoftheresul t s from the residentso

was undertaken to inform the West Midlands Report. Most of this analysis involved
relatively simple analysis of responses to a variety of questions from the surveys,
sometimes combined with the scores for the elements, sub-indices, overall indices
and Regional Perceptions Indicator for different groups. These were calculated using
the same approach as described in section 4.1.

However, two pieces of analysis were carried out which involved more advanced
techniques. These are described briefly below.

4.3.1 Factor Analysis

Factor analysis is a technique which is used with datasets containing a large number
of variables. It analyses the relationship between variables and identifies a smaller
number of underlying factors which between them explain the majority of the
variations within each variable. In this case, we have used factor analysis to look at
the relationship between the different elements which contribute to each of the
sub-indices.

The results of the factor analysis should make it easier to target responses to the
survey findings by identifying a smaller number of underlying issues which might be
addressed rather than the much larger number of elements.
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Due to the relatively small s ample sizes at regional level, the main factor analysis
was carried out using the full national sample. In any case, it is unlikely that the
factors underlying perceptions vary markedly across England. We have carried out
some further tests which confirm t hat the results from the West Midlands are
broadly similar to the national ones.

The factor analysis was carried out using a technique called Principal Components
Analsysis. Factors with eigenvalues greater than 1 were selected. The factors were
then rotat ed using a varimax method. This creates factors which are equivalent to
the original ones but which are easier to interpret because they minimise the
number of elements which are closely associated with each factor.

4.3.2 Derived Importance

Within both the surve ys of residents and of businesses, respondents were asked to
rate which of the elements they considered to be most important (questions 2 & 11

on the residentsd survey, question 2 on the busi
gquestions have an important role in prioritising action to improve perceptions of
pl aces, because they are issues which are promin

they are not the whole story.

There are a number of reasons why the oO0stated in
the previous paragraph may not give a true picture of the most important elements
in driving overall perceptions:

o Issues may be very important but may not vary much between areas, so
they candt really be used to distinguish b
access to health services is rated as very important but is also
generally rated as being good in their local area by most respondents,
so it isndt that i mportant in driving over

o Issues may vary in importance, being very important to some but much
less so for others (for example, the quality of local schools is very
important amongst those with children but less so for those without)

o Issues may be high profile, for example in the media, which may mean
that people regard them as more important than their own  experience
might otherwise suggest (an example might be anti -social behaviour)

o Issues may be less tangible, and hence regarded as less important than
they might otherwise be due to the difficulty in defining them (an
example might be the reputation or desi rability of an area)
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In order to address these issues, it is worth using an analytical approach to get an

alternative view of the importance of the different elements. There are a number

of techniques which can be used to do this, which are collectivelykn own as o0Key
Driver Analysisé6é. The results are known as

For this report, we have used one of the simplest forms of key driver analysis. This
involves testing the correlation between each element and a question about overall
perceptions. For the live/work/learn elements, the overall question used was
question 14. We also carried out separate analyses using questions 3, 4 & 5, to see
which elements were most important for the three separate dimensions covered by
the live/work/learn elements

For the visit elements, we used the responses to the visit part of question 13. For
the invest elements, we used question 4 from the business survey.

In each element, the Pearson correlation co -efficient with the overall question was
calculated. The results were then used to rank the elements which had the highest
correlation with overall perceptions. These elements could then be considered as
the most important drivers of perceptions overall.

4.4 Analysis of the Opinion Formers Survey

The analysis of the opinion formers survey consisted of two main elements. The first
involved an analysis of the responses against certain key themes (listed below) to
establish the number and balance of positive and negative comments. This analysis
was used to derive the dire ction of travel indicator.

The second element was a more qualitative analysis of the responses to determine
the key drivers of perceptions amongst the opinion formers group.

4.4.1 Direction of Travel Indicator

Whilst the interviews were generally qualitative in  nature, and were potentially
wide-ranging in the issues that they covers, there was a particular focus on four
broad themes:

e Thriving business community
e Good place to do business

e Strong sense of community

e Good quality of life
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The comments within each inter view were mapped against these four broad themes
using an issues grid which was specifically designed for this purpose. The issues grid
is reproduced in Appendix 4. Each comment was also allocated to the region which

it referred to.

The comments within the grid were then evaluated to establish whether they were
broadly positive about the region concerned, broadly negative or neutral.

Once this had been done for all of the interviews, the number of positive, negative
and neutral comments for each region was totalled across all of the interviews. This
information was used in two ways. First, the balance of comments was established
in the following way:

e If more than half of the comments were positive, then the balance was
deemed to be positive

e If more than half the comments were negative, then the balance was
deemed to be negative

e Otherwise the balance was deemed to be neutral

Second, the total number of comments in relation to each region was counted.
Where fewer than 20 comments were recorded against any region then coverage
was deemed to be low. Where 20 or more comments were recorded, coverage was
deemed to be high.

The next stage in the process involved totalling the number of positive, negative
and neutral comments across all four themes, for each region. T he balance of
comments for each region was then derived in the same way as described above.

The overall coverage was derived in a slightly different way. Some regions attracted
more comments against some of the themes than against others. The overall
coverage was, therefore, derived as the balance of the coverage indicators for the
four themes. Where two or more themes had a high coverage (i.e. 20 or more
comments) then the overall coverage was deemed to be high. For other regions (i.e.
those where three or more themes had low coverage), the overall coverage was
deemed to be low.

The Direction of Travel Indicator is calculated as a combination of the overall
balance and the overall coverage. The following table illustrates how this is done:

High Coverage Low Coverage

Positive Balance Improving Static
Neutral Balance Static Static
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Negative Balance Declining Declining

4.4.2 Qualitative Analysis

In addition to the analysis described above, the interviews were also analysed using
qualitative technique. The main pu rpose of this analysis was to establish the key
drivers of perceptions of regions amongst the opinion -formers group.

FURTHER INFORMATION ON THE TECHNIQUES USED MAY BE ADDED IN CONSULTATION
WITH BMG RESEARCH.
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Appendix1l: Resi dent sd0 Questionn

AWM PERCEPTIONS INDICATOR

RESIDENTS

Pro 7402

INTERVIEW DETAILS

INTERVIEWER NAME : INT. DATE
INT. I.D. NUMBER : SOA CODE:
INT. TIME: (USE 24 HOUR CLOCK) INT. DAY (CIRCLE)
MON TUES WED THURS
HRS MINS FRI SAT  SUN
Good morning/afternoon, my name is ..... , and I'm calling from BMG Research and

we are conducting a survey on behalf of a regional development agency. The survey
is being undertaken to find out how people feel about the regi  on in which they live.

We would very much appreciate your assistance. Any information you provide will
be treated in the strictest confidence and no specific information about you will be
passed to anyone without your permission. Would it be possible to go through the
questionnaire now? It should take no more than 15 minutes?

1 YES CONTINUE
2 YES, BUT NOT NOW ARRANGE TIME TO CALL BACK

3 NO THANK AND CLOSE

QA CHECK FOR QUOTA PURPOSES AND CODE |IF SUITABLE
RESPONDENT IDENTIFIED:

MALE 1
GENDER

FEMALE 2

QB Firstly can | ask your age? (RECORD ACTUAL AGE, IF RELUCTANT CODE
IN CATEGORIES BELOW)

167 18
1971 24
2571 34
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3571 44
4571 54
55171 64
65+
REFUSED

0 N O O b~

SECTION AT WHERE YOU LIVE

READ: To begin, | would like to ask you about your local area. When answering, please consider
your local area to be the area within 15-20 minutes walking distance from your home.

ALL
Q1. CARD 1: Using a scale of 1 to 6, where 1 = not at all, and 6 = completely, to what
extentdo youthinky our | oc al areaeée.

READ OUT EACH LINE. CODE ONE ONLY PER ROW

Not at Comp| Don
all letely | know

=

Provides good access to nature
Has decent wage levels

Has good shopping facilities

Has good sports and leisure facilities
Has a low level of crime

Has a good mix of communities/cultures

Provides good employment opportunities
Has good schools

Provides good access to health services

Has a low level of anti social behaviour
Has affordable decent housing

Has a strong sense of community

Y B T = B S = =
(Ol I S T O B ORI CRE NI N O ORI SN B SR R N
wlw w w]w W Ww]lw w w]lw w w
Al 2]l > >l D> 2l > >
alo o ajuo o ajlo o alo o o
olo o olJo o ol o ojlo o

ENE BENEEENERENE EENERENERENE EENEEENEENE IEVEN

Is easy to get around

Has good facilities for children and young
people

Has a low level of unemployment 1 2 3

=
N
w
5
(3]
(o2}
~

5
(3]
»
~

Offers good opportunities for people of all
ages to learn new skills

=
N
w
SN
(631
(o3}
~

Has a good reputation/desirable area
Has a thriving business community

Has an attractive environment

e
N ONNN
W W W W
N N N N
o g a o
o o o o
N N NN

Has good pre-schools and nurseries
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ALL

Q2. CARD2:. And now 1| 06d

i ke

you

to

t e ltHeseme

aspects are in making somewhere a good place to live, work or learn. So how

i mportant i sé.

READ OUT EACH LINE. CODE ONE ONLY PER ROW

how

Provides good access to nature
Has decent wage levels

Has good shopping facilities

Very
important

1

Fairly
important
2

Not very  Not at all
important important

3

4

Dond
know

Has good sports and leisure facilities
Has a low level of crime

Has a good mix of communities/cultures

Provides good employment opportunities
Has good schools

Provides good access to health services

Has a low level of anti social behaviour
Has affordable decent housing

Has a strong sense of community

Is easy to get around

Has good facilities for children and young
people

Has a low level of unemployment

Offers good opportunities for people of all
ages to learn new skills

Pl P Pl P PR, R R, R

NIN N DNDIN N NMNDIDN D DN DN

W W W WlWwWw W WlWw W WwWw w

Al A M DD B DB DML BA

gjgor o1 gajgor o1 orjpor o1 o1 o1 Ol

Has a good reputation/desirable area
Has a thriving business community
Has an attractive environment

Has good pre-schools and nurseries

e

N N NN

w W W w

A A b b

(62NN G2 B¢ BN G
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ALL

Q3. CARD 3: Overall, how would you rate your local area as a place to live?

CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

Donot know

D P N W A~ O

ALL

Q4. CARD 3: And overall, how would you rate your local area as a place to work?

CODE ONE ONLY

Very good

Fairly good

Neither good nor poor

Fairly poor

Very poor

Do not work in the local area

Donot know

N O B N W b~ O

ALL

Q5. CARD 3: Overall, how would you rate your local area as a place for learning and

education?
CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

Donot know

O B N W A~ O
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ALL

Q6. MAP: Here is a map which shows the 9 government regions in England. In which of

these regions would you say you currently live?
CODE ONE ONLY

Q7. MAP: And in which of these regions would you say your workplace is based?

CODE ALL THAT APPLY

Q8. MAP: And which of these regions have you visited in the last year?

CODE ALL THAT APPLY

Q6 Q7 Q8

Live Work Visited
East of England 1 1 1
East Midlands 2 2 2
London 3 3 3
North East 4 4 4
North West 5 5 5
South East 6 6 6
South West 7 7 7
West Midlands 8 8 8
Yorkshire and Humberside 9 9 9
Dond6t know 10
None of these 11

ALL

Qo.
CODE ONE ONLY PER ROW

MAP AND CARD 4: How would you rate your knowledge of each of these regions?

Know a lot

East of England
East Midlands

London

Know a little

Know nothing

w

North East
North West
South East

South West
West Midlands

L = S

Yorkshire and Humberside

N N NDNIDN N NMNDIDN NMNDN

W W Wgw W Wlw w
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ALL

Q10. MAP: | am going to read out a phrase that other people might use about regions as
places to visit. | would like you to tell me which of the regions you feel that the phrase
probably applies to. There are no right or wrong answers it is just your immediate
impression we want, and you can choose as many or as few regions from the card as
youlike. Whi ch of these regionseé. . ?
READ OUT EACH LINE. CODE ALL THAT APPLY

]
=)
(2]
g :
£ o
he] I c
3|8 s |z e | <
C — — = @ (D)
HE A I I
=2l claulzlulS]lslE]lcs]|s]eo
cl1z2l2l=sl=slslslzlels]|el-=
17 17 c i e 5 5 % e o c °
© © o o o o o (@] = o
wjuwuflajzlzlolaols]l>1<]|z]o
Has an exciting range of visitor 1 5 3 4 5 6 7 8 9 lwli1l2
attractions
Does not have an exciting range
of visitor attractions 1 2 3 4 5 6 ! 8 911011 ]12
Has unique visitor attractions that 1 5 3 4 5 6 7 8 9 lwol11l 12
candét be found 1
Has visitor attractions that can be 1 5 3 4 5 6 7 8 9 l1wol11l12
found anywhere
Has an attractive environment 1 2 3 4 5 6 7 8 9 1011112
Dogs not have an attractive 1 5 3 5 6 7 8 9 lwol11l 12
environment
Has a good range of overnight 1 5 3 4 5 6 7 8 9 lwolul
accommodation
Does not have good range of
overnight accommodation 1 2 3 4 > 6 ! 8 9110 11]12
Is easy to travel around 1 2 3 4 5 6 7 8 9 101112
Is difficult to travel around 1 2 3 4 5 6 7 8 9 11011112
Is friendly and welcoming 1 2 3 4 5 6 7 8 9 101112
Is unfriendly and unwelcoming 1 2 3 4 5 6 7 8 9 |10 11| 12
Has a good reputation 1 2 3 4 5 6 7 8 9 101112
Has a poor reputation 1 2 3 4 5 6 7 8 9 11011112
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Q11. CARDS5: And now |1 6d Iike you to teltleseme how i mport
aspects are in making somewhere a good place to visit. So how important is that
somewhere
READ OUT EACH LINE. CODE ONE ONLY PER ROW

Very Fairly Not very Not at all Donbd
important important | important important know

Has exciting visitor attractions 1 2 3 4 5
Has unique visitor attractions 1 2 3 4 5
Has an attractive environment 1 2 3 4 5
Has a good rfslnge of overnight 1 5 3 4 5
accommodation

Is easy to travel around 1 2 3 4 5
Is friendly and welcoming 1 2 3 4 5
Has a good reputation 1 2 3 4 5

ALL

Q12. CARD 3: Overall, how would you rate your local area as a place to visit?
CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

O B N W A~ O

Donot know
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ALL

Q13. MAP: Thinking about the nine regions agai n,
Again, there are no right or wrong answers it is just your immediate impression we
want, and you can choose as many or as few regions from the card as you like.
READ OUT EACH LINE. CODE ONE ONLY PER ROW
[}
S
(%]
g :
£ o
he] I c
3|8 s |z e | ~
4 — + (O]
HE slElz|8|ls|e|5]E]-
- 2 c w = L = S = < 5 ©
o = (=} - = e = 7 et c
+— +— © e} +— fd ot 27) X o) o
(2] (2] < — — =} > — c
© © o o o o o L o = o o
wjuwlalz]lzlolaolS]l>]l<]z]o
Is a good place to live 1 2 3 4 5 6 7 8 9 101112
Is a not a good place to live 1 2 3 4 5 6 7 8 9 1101112
Is a good place to work 1 2 3 4 5 6 7 8 9 101112
Is not a good place to work 1 2 3 4 5 6 7 8 9 1101112
Is a good place for 1l2]3la|ls]|el7]|8]o]wof]r
learning/education
Is not a good place for 1l213la]ls]e|l7]ls8]olwo]i]z
learning/education
Is a good place to visit 1 2 3 4 5 6 7 8 9 101112
Is not a good place to visit 1 2 3 4 5 6 7 8 9 1011112

ALL

Q14. CARD 6: Taking everything into consideration, living, working, learning and visiting,

overall, how would you rate your region?
CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

Donot know

O P N W b~ O
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SECTION B i INFORMATION ABOUT YOU

ALL

Q15. CARD 7: In which of these ways does your household occupy your current

accommodation?
CODE ONE ONLY

Owned outright
Buying on mortgage

Rent from Council

Rent from Housing Association/Trust

Rented from private landlord
Other (PLEASE WRITE IN)

Refused (NOT ON CARD)

g AW N B

98

ALL

Q16. CARD 8: How many children aged 17 or under are living here?

CODE ONE ONLY

None
One

Two

Three

Four
Other (PLEASE WRITE IN)

Refused (NOT ON CARD)

g AW N B

98

ALL

Q17. CARD 8: And how many adults aged 18 or over, including yourself, are living here?

CODE ONE ONLY

None
One

Two

Three

Four
Other (PLEASE WRITE IN)

Refused (NOT ON CARD)

g ~AjJowWw N P

98
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ALL

Q18. CARD 9: Which of these activities best describes what you are doing at present?

CODE ONE ONLY

Employee in full-time job (30 hours plus per wk) 1
Employee in part-time job (under 30 hours per 5
week)

Self employed full or part-time 3
On a government supported training programme 4
(e.g. Modern Apprenticeship/ Training for Work)

Full-time education at school, college or university 5
Unemployed and available for work 6
Permanently sick/disabled 7
Wholly retired from work 8
Looking after the home 9
Other (PLEASE WRITE IN) 95
Refused (NOT ON CARD) 98

ALL

Q19. Do you have any long-standing illness, disability or infirmity? (long-standing means
anything that has troubled you over a period of time or that is likely to affect you over

a period of time.)
CODE ONE ONLY

Yes
No

Refused

98

ASK Q20
GO TO Q21
GO TO Q21

ALL CODED YES AT Q19

Q20. Does this illness or disability limit your activities in any way?

CODE ONE ONLY

Yes
No

Refused

98
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ALL

Q21. CARD 10: To which of these groups do you consider you belong?

CODE ONE ONLY

White British 1
White Irish 2
White Other (PLEASE WRITE IN) 3
White and Black Caribbean 4
White and Black African 5
White and Asian 6
Any other Mixed background (PLEASE WRITE IN) 7
Caribbean 8
African 9
Any other Black background (PLEASE WRITE IN) 10
Indian 11
Pakistani 12
Bangladeshi 13
Any other Asian background (PLEASE WRITE IN) 14
Chinese 15
Any other ethnic group (PLEASE WRITE IN) 16
Refused (NOT ON CARD) 98

ALL

Q22. And finally, would you be willing for us to contact you in future about being involved in

further research
CODE ONE ONLY

Yes
No
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READ OUT i Finally,as part of BMG6s quality control process
contact some of those people | have interviewed. This is to confirm that | have undertaken

the interview in an appropriate manner, and according to market research practice. Could you

please provide me with details of your name, confirm your address and give a contact

telephone number. This information will not be passed on, or used for any purpose other than

our quality control processes. Your details will be deleted as soon as our quality controls

process ends. (COMPLETE DETAILS OVERLEAF)

Thank you very much for answering my questions. Please would you sign the questionnaire

to verify that you have taken part in the survey?

BMG Research will only call back a proportion of people to ensure that the interview was
conducted in accordance with the Market Research So

If you are concerned about whether BMG is a genuine market research agency you can call
the Market Research Society on 0500 396 999 during office hours.

ol CONFI RM TIMERVIEWHASBEEN CONDUCTED IN A PROPER MANNER
AND THAT THE INTERVIEWER HAS ACCURATELY RECORDED THE INFORMATION I
HAVE PROVI DEDG.

Signature

Print Name :

THANK YOU FOR YOUR TIME IN COMPLETING THE SURVEY, IF YOU HAVE ANY
QUERIES ABOUT THE RESEARCH PLEASE CONTACT THE BMG RESEARCH
HELPLINE ON 0800 358 0337. OUR OFFICE HOURS ARE 9A.M. TO 5P.M. MONDAY TO
FRIDAY.

TITLE: 1 MR | 2 MRS | 3 MISS |4 MS |5 DR
95  OTHER PLEASE SPECIFY:

SURNAME:
FORENAME /
INITIALS:
address 1:

address 2:

address 3:

postal town:

POSTCODE ESSENTIAL
| post code: -+ r r +r r r & [ [ b ]

Ltelephone(inestd): | | | | | [ [ | | | [ [ |
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Appendix 2: Business Questionnaire

AWM PERCEPTIONS INDICATOR
BUSINESSES

Pro 7403

INTERVIEW DETAILS

INTERVIEWER NAME : INT. DATE

INT. I.D. NUMBER :

INT. TIME: (USE 24 HOUR CLOCK) INT. DAY (CIRCLE)
MON TUES WED THURS
HRS MINS FRI SAT  SUN
Good morning/afternoon, my name is ..... , and I'm calling from BMG Research and

we are conducting a survey on behalf of a regional development agency. The survey
is being undertaken to find out how businesses feel about the reg ion in which they
are based.

A: Can | just check, are you one of the following: a local or central government
department; a department of a foreign government; a hospital or school
within the publi ¢ sector; a voluntary organisation not engaged in commercial

activities.

Yes: THANK AND CLOSE 1
No 2
Donot know 3

Can | please speak to the head of the business or person with overall responsibility at
this site or a member of the senior management team?

Repeat introduction if necessary.

B. We would very much appreciate your assistance. Any information you
provide will be treated in the strictest confidence and no specific
information about you will be passed to anyone without your permission
Would you be willing to take part?
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Yes: CONTINUE 1

No: Is there another time that would be convenient? MAKE
APPOINTMENT

No: Not willing to take part: THANK AND CLOSE 3

READ: Could | just take down some basic details about your organisation?
WRITE IN CONTACT NAME AND JOB TITLE. CONFIRM ADDRESS DETAILS BELOW, AND
AMEND IF NECESSARY

REF. NO. (FROM CONTACT SHEET)

RESPONDENTS NAME

RESPONDENTS JOB TITLE

COMPANY NAME

ADDRESS 1

ADDRESS 2

ADDRESS 3

POST TOWN

POSTCODE (ESSENTIAL)

E-MAIL ADDRESS (WRITE IN)

C. What is the main business activity of your organisation on the whole, not
necessarily at this site? What do you make, or what services do you provide?
OBTAIN ENOUGH INFORMATION FOR 1-DIGIT SIC CODING

OFFICE CODE (1-DIGIT SIC)
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D. Including yourself, how many staff are employed at this site?
Note to interviewers: prompt with following definition if necessary

Please include:
- Yourself, Directors, any staff who report to this site, but travel as
part of their job, Full-time and part-time members of staff, Family
members

Please exclude:
- Volunteers, Agency staff, Sub-contracted labour, Temporary /
seasonal staff

WRITE IN NUMBER BELOW, PROBE FOR APPROXIMATION IF UNSURE

Dondt k noRROMPT WEra BANDING AND THEN GO TO QE
Refused 998 PROMPT WITH BANDING AND THEN GO TO QE

1

2-10
11-25
26-50
51-100
101-200
201-250
251+

O N ||| W |DN|PF
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SECTION AT WHERE YOU ARE BASED

READ: | would like to ask you about the local area where your work is based. When answering,
please consider your local area to be the area within 15-20 minutes walking distance from your

premises.
ALL
Q1. Using a scale of 1 to 6, where 1 = not at all, and 6 = completely, to what extent do

you think your local areaé é

READ OUT EACH LINE. CODE ONE ONLY PER ROW

Provides good access to a skilled
workforce

Is easily accessible for your
workforce

Has a good reputation as a place to
do business

Not at
all

1

Compl
etely

Doni
know

Provides good access to your
markets/customers

Has an attractive environment

Has affordable overheads and wage
levels

Provides good transport links

Has good access to national and
international destinations

Provides staff with a good quality of
life

Has a good range of conference
facilities

Has a good range of overnight
accommodation
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ALL

Q2. Now 1 6d Ilike you to tell ni thesd aspectd isnrpnakinga nt  y o u

somewhere a good place to work or invest. So based on a scale where 1 is not at all
important, 2 is not very important, 3 is fairly important and 4 is very important, how

i mportant i sé.

READ OUT EACH LINE. CODE ONE ONLY PER ROW

Very Fairly Notvery Notatall | Do n Not
important important | important important | know | applicable
Provides good access to a skilled 4 3 5 1 5 6
workforce
Is easily accessible for your workforce 4 3 2 1 5 6
Has a good reputation as a place to 4 3 5 1 5 6
do business
Provides good access to your 4 3 5 1 5 6
markets/customers
Has an attractive environment 4 3 2 1 5 6
Has affordable overheads and wage 4 3 5 1 5 6
levels
Provides good transport links 4 3 2 1 5 6
Has goqd accessl to rjatlonal and 4 3 5 1 5 6
international destinations
I?rowdes staff with a good quality of 4 3 5 1 5 6
life
Ha-s-g good range of conference 4 3 5 1 5 6
facilities
Has a good rgnge of overnight 4 3 5 1 5 6
accommodation
ALL

Q3. Overall, how would you rate your local area as a place to work, using a scale where 1
is very poor, 2 is fairly poor, 3 is neither good nor poor, 4 is fairly good, and 5 is very
good?

CODE ONE ONLY

Very good
Fairly good
Neither good nor poor
Fairly poor

Very poor

O P N W A~ O

Donot know
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ALL
Q4.

Based on the same scale as the previous question, (1 is very poor, 2 is fairly poor, 3 is

neither good nor poor, 4 is fairly good, and 5 is very good), overall, how would you

rate your local area as a place to invest?
CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

Donodt know

D P N W b~ O

ALL
Q5.

Based on the same scale as the previous question, (1 is very poor, 2 is fairly poor, 3 is

neither good nor poor, 4 is fairly good, and 5 is very good), overall, how would you

rate your local area as a place to visit?
CODE ONE ONLY

Very good

Fairly good

Neither good nor poor
Fairly poor

Very poor

Donodt know

D P N W A~ O

ALL
Q6. |

am going to read

out

a

st

of

t heou%o gover nmen

tell me in which of these regions you would you say your workplace is based.

CODE ONE ONLY

East of England
East Midlands

London

North East
North West
South East

South West
West Midlands

Yorkshire and Humberside

© 0 ~NjJo o AW N B

Donot know
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ALL

Q7. Based on a scale where 1 is very poor, 2 is fairly poor, 3 is neither good nor poor, 4 is
fairly good, and 5 is very good, taking everything into consideration, working, investing
and business visiting, overall, how would you rate your region?
CODE ONE ONLY

Very good 5
Fairly good 4
Neither good nor poor 3
Fairly poor 2
Very poor 1
Doné6t know 6
SECTION B i INFORMATION ABOUT YOUR BUSINESS
ALL
Q8. Isyour business....
READ OUT AND CODE ONE ONLY
A single-site organisation 1 GO TO Q10
A multiple-site organisation operating within the UK 2 ASK Q9
only
A multiple-site organisation operating globally 3 ASK Q9
Dondt know 4 GO TO Q10

IF MULTIPLE SITE AT Q8
Q9. Isthis the head office of your organisation, where business decisions for your
organisation are made?

Yes 1
No 2
Donodt know 3
ALL

Q10. Isthe business UK or foreign-owned?
CODE ONE ONLY

UK owned 1
Foreign owned 2
Dond6t know 3
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ALL
Q11.

Is your business VAT registered?
CODE ONE ONLY

Yes
No

ALL
Q12.

Doesyourc ust omer base
READ OUT. CODE ALL THAT APPLY.

nc

udeé?

Local customers
Regional customers
National customers
International customers

Donodt know

g A~ W N P

ALL
Q13. And does your
READ OUT. CODE ALL THAT APPLY.

cust omer

base

General public

Other organisations

Public sector organisations
Voluntary sector organisations

Donodt know

g A W N P
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ALL

Q14. What were the reasons for establishing this particular site in this location, as opposed
to anywhere else?
DO NOT PROMPT. CODE ALL THAT APPLY BELOW

Owners of the business live in/near the location

Customers/clients based in the location

Suppliers based in the location

Good supply of appropriately-skilled employees

Proximity to other branches of the same organisation

International community/links

Prestige

O iIN| OO |~ W|IN|PF

Transport links
Other (WRITE IN BELOW)

©
(€]

Donot know 97

THANK RESPONDENT AND CLOSE. PLEASE CHECK THE RESPONDENT
DETAILS FOR SPELLING ETC. REMEMBER TO WRITE IN REFERENCE
NUMBER
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Appendix 3: Opinion -formers Questi onnaire

Good morning/afternoon, my name is ..... , and I'm calling from BMG Research and
we are conducting a survey on behalf of a regional development agency. The survey
is being undertaken to find out views as to the government office regions in

England.

We would very much appreciate your assistance. Any information you provide will
be treated in the strictest confidence and no specific information about you will be
passed to anyone without your permission. Would you be willing to take part?

Yes: CONTINUE 1

No: Is there another time that would be convenient? MAKE
APPOINTMENT

No: Not willing to take part: THANK AND CLOSE 3

READ: Could I just take down some basic details about your organisation?
WRITE IN CONTACT NAME AND JOB TITLE. CONFIRM ADDRESS DETAILS BELOW, AND
AMEND IF NECESSARY

REF. NO. (FROM CONTACT
SHEET)

RESPONDENTS NAME

RESPONDENTS JOB TITLE

COMPANY NAME

ADDRESS 1

ADDRESS 2

ADDRESS 3

POST TOWN

POSTCODE (ESSENTIAL)

E-MAIL ADDRESS (WRITE IN)
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UK OPINION FORMERS ONLY

Q1. Thinking about the 9 government regions in England, in which of these regions would
you say you live? READ OUT IF NECESASARY AND CODE ONE ONLY

Q2. And in which of the regions would you say your work is based?

CODE ONE ONLY

Q3.  And which of the regions have you visited in the last year? CODE ALL THAT APPLY

Q1 Q2 Q3

Live Work Visit
East of England 1 1 1
East Midlands 2 2 2
London 3 3 3
North East 4 4 4
North West 5 5 5
South East 6 6 6
South West 7 7 7
West Midlands 8 8 8
Yorkshire and Humberside 9 9 9
Dond6t know 10
None of these 11
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INTERNATIONAL OPINION FORMERS ONLY
Q1. Would you say that you had a reasonable knowledge of different parts of England? IF

NO, THANK AND CLOSE

Q2.  Which of the regions would you say that you know reasonably well? CODE ALL

THAT APPLY
Q3. And which of the regions have you visited in the last three years? CODE ALL THAT
APPLY
Q2 Q3
Know Visit
East of England 1 1
East Midlands 2 2
London 3 3
North East 4 4
North West 5 5
South East 6 6
South West 7 7
West Midlands 8 8
Yorkshire and Humberside 9 9
Donot know 10
None of these 11
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Q4

Q5

Q6

Q7

Q8

We want to talk to you about as many of the 9 English regions as possible, but
recognise that people have different levels of knowledge of each of these regions.
Therefore, starting off with the regions you consider you know best, could you tell me
what you think of or associate with each region?

Prompts and follow on questions:

How well do you know X region?

Is your perception a shared one do you think?

How do you think the general population perceive X region?

Do you think X region is improving or worsening? And what do you put this down to?
IF BUSINESS COMMUNITY NOT DISCUSSED ABOVE: Off all nine regions which
do you associate particularly with having a thriving business community?

IF BUSINESS COMMUNITY HAS ALREADY BEEN RAISED: So from our
conversation about individual regions, would it be fair of me to say that you think
X,Y,Z have a thriving business community? Are there any others you would add to
this list?

IF QUALITY OF LIFE NOT DISCUSSED ABOVE: Off all nine regions which do you
associate particularly with having a good quality of life?

IF QUALITY OF LIFE HAS ALREADY BEEN RAISED: So from our conversation
about individual regions, would it be fair of me to say that you think X,Y,Z have a good
quality of life? Are there any others you would add to this list?

IF SENSE OF COMMUNITY NOT DISCUSSED ABOVE: Off all nine regions which do
you associate particularly with having a strong sense of community?

IF SENSE OF COMMUNITY HAS ALREADY BEEN RAISED: So from our
conversation about individual regions, would it be fair of me to say that you think
X,Y,Z have a strong sense of community? Are there any others you would add to this
list?

IF REPUTATION AS A PLACE TO DO BUSINESS NOT DISCUSSED ABOVE: Off
all nine regions which do you associate particularly with having a good reputation as a
place to do business?

IF REPUTATION AS A PLACE TO DO BUSINESS HAS ALREADY BEEN RAISED:
So from our conversation about individual regions, would it be fair of me to say that
you think X,Y,Z have a good reputations as a place to do business? Are there any
others you would add to this list?

THANK RESPONDENT AND CLOSE. PLEASE CHECK THE RESPONDENT
DETAILS FOR SPELLING ETC. REMEMBER TO WRITE IN REFERENCE
NUMBER
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Appendix 4: Opinion -formers Issues Grid

The following table lists the issues which were allocated to each of the four broad
themes used in the analysis of the opinion -formers survey responses.

Theme

Thriving business community

Good place to do business

Strong sense of community

Good quality of life

Issues to be coded against theme

Mix of businesses, Performance of individual sectors,
Leading individual businesses, International
connections, Import/Export markets, Building of
offices / employment sites, Business networks,
Knowledge economy / hi-tech industr ies,
Unemployment levels, Links to HE d knowledge
transfer

Labour market / labour force issues, Skill levels,
Wage levels, Other costs / overheads, Access to
markets, Transport network, Conference / event
facilities, Availabil ity of finance, Business support
arrangements, Industrial history / heritage, Physical
environment, Business Crime , Extent of
regeneration, Availability of Broadband technology,
Public sector landscape, Spatial
considerations/Functional geography, Graduat e
retention

Crime / community safety, Local / regional identity,
Mix of cultures, Relationships between different
groups / social cohesion, Anti -social behaviour,
Facilities for children / young people, Reputation of
area,Peopl eds pride in area,
population mix , Extent/perception of deprivation,
How people moving to arealvisitors are received

Access to nature / natural environment, Mix /
quality of housing, Sport / leisure / tourism

facilit ies, Shopping facilities, Health services,
Schools / learning facilities, History / heritage,
Worklessness / deprivation, Events / festivals, Cost
of living, House prices
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Appendix 5: Calculation of variances &
confidence intervals for indices

The foll owing notes were provided by colleagues from the Office of National
Statistics. They explain the approach to calculating variances (and hence confidence
intervals) for the sub-indices, overall indices and the Regional Perceptions
Indicator.

Each of the thr ee sub-indices (residents' visits; residents'
live/work/learn; businesses) may be represented by the general formula given

below in equation (1). For a set Q of questions kel

(residents or businesses) 1€ P the sub-index is:

and population P of units

Zzﬁm% ZZQRS&

7. o EPkeD _ icP kep
e Zzaﬂc Z’gm
ie? kel =D

(1)

where: sik is the score from unit i for question k;

dik is an indicator variable with the value 1 when unit i responded
to question k and 0 otherwise;

nPk is the number of units in population P that responded to question
k.

In principle, the {dik} are inclusion indicators that may be treated as random
variables for the purpose of design -based estimation. In practice, it appears that
quota sampling was used to select residents, so design-based inference is not

appropriate. | s hall therefore treat the " “&! as random variables whose mean is
assumed to equal the population mean. It is possible that the estimator

(1) is not design-unbiased for the target population statistic but this can only be
assessed through detailed knowledge of the sample design and the present advice
relates solely to the estimation of variances and covariances of statistics based on
this estimator.

Using V, L and B to denote the question sets for residents' visits, residents'

live/work/learn and businesses res pectively, the overall indices for population P
may be represented as:

Ip =Woylpy + Woplpp +Wpplpy )
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for relevant weights {wPV, wPL, wPB}.

For the residents overall index, the weights are: Wpr =025 wpy =075 wpy =0

For the regional perceptions indicator, the weights are:
Wy = 0,125, wy = 0375 wyy =05

If estim ator (1) or (2) is not correct or it is intended to apply non  -response or other
weighting to correct any bias in the design, please let me know because this would
affect the variance and covariance estimators presented below.

Assuming that the responses from different units are independent, the variance of
the general, sub-index estimator (1) is then

zﬁzzzaa& &4 COV[Sw %z]
var [IPQ] = GQZH& 2
|

|
el 3)

. . \cov[sp.5a]) .
To estimate the covariances * , It is necessary to assume some
classification of respondents for which variances and covariances are hom ogeneous
within each class. The estimators provided in the supplied documentation are based
on the entire sample - that is, a single class. This is a plausible approach but it may
lead to biased variance and covariance estimators and to erroneous inference s if
there is significant variation in variances and covariances between certain classes,
such as region, age or sex of respondents or other demographic characteristics.
Ideally, a variety of different classes would be examined to identify which
classification best represents the variation in variances and covariances but this may
not be practical with the time and resources available. If the main concern is to
identify differences between regions, it would be wise, as a default option, to use
regions as the classification for this purpose, unless it is clear that there is no
significant difference between regions with regard to variances and covariances.

For the purpose of exposition, | assume a classification set R of reference classes

'Cu = EFE);[Sik’Sﬂ]:

7 € R which are used to generate the covariance estimators " ~* for
the covariances between questions k and | within class r.
The covariance estimators {Crkl} may be obtained from the covariance functions
available in SPSS or other statistical packages, according to the
formula:
Z@x@z‘%& ~ Sy M Sy T8y

(A s

< Wil
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Se , .
where “* is the mean score for question k in reference class r

and nrkl is the number of units in reference class r that responded to both questions
k and I.

It is a moot point whether % should be calculated from all the units in reference
class r that responded to question k or only from those units in reference class r
that responded to both questions k and I. Most statistical packages apply the second
option but for a design -unbiased estimator the first option should be used.

In some circumstances, the second option may have a lower variance for the
covariance estimator but this may not be the case if only a small number of units
responded to both questions k and I. | am not aware of any empirical studies that
compare these two options, so either op tion may be used.

The estimator for the variance expression in equation (3) is then:

A[ ] Z%%”mcrm
var | £z = IR

l Z”Pk |2
kef?

(4)

where nPrkl is the number of units in both population P and class r that responded
to both questions k and |I.

If the reference classes are regions and the population is a set of regions, expression
(4) simplifies to:

ZZZ’%&; Coa

;';r_ [IPQ] _ rePkefief

>
kg

(5)

where nrkl is the number of units in region r that responded to both questions k and
l.

If the whole sample is used as a single reference class, expressions (4) and (5) both
degenerate to:
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. hzgg’zmcm
var | £ ol
[ Pg] |hzgnm |2

(6)

where nPkl is the number of units in population P that responded to both questions
k and I.

Note that, in equation (4) for k=1l Cu = G and &% T %21 50 the covariance
estimator Coa = Coae appears twice in the summation in the n umerator, in the forms

% Cr and ”f’mc’“. A similar comment also applies to equations (5) and (6).

On the same basis as above, the estimator for the covariance between sub -indices
for potentially different populations P and U, using potentially different question
sets V and L respectively, is:

s ZZZ”?UP&I Coua

_ vaRkaV lal

cov[f o ]—
b (D 2o || D e |

keV lel (7)

where nPUrkl is the number of units in both populations P and U and in reference
class r that responded to both questions k and .

The simplified expressions are, for populations that are sets of regio nal reference
classes:

s 2, 2.2 AuClu

_vePAlUkeV =l
cov[dpy, Iy | =

(D 2o || D A |
keV =

(8)

and, if the whole sample is used as a single reference class:

s 2.2 nnC

cov[ W:fw L
P32
lel (9)
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where nPUKI is the number of units in both populations P and U that responded to
both questions k and I.

To estimate the vari ances and covariances of the overall indices defined by

expression (2), we may assume that cov| Ly, dys | = cov[ Lp, L] 0, for any two
populations P and U. This is not strictly valid because there is a small probability

that the same individual may complete both a resident and a busin ess questionnaire
but this probability is so small as to be negligible.

The variance estimator for the overall index is then:

var[£,] = whyver[Lpy | +wh var[ 1, ]

+2WPVWPZEPS;[!PV’IPZ]+ Wgs‘f?f[!m] (10)

The estimator for the covariance between two different overall indices is:

Eg‘;[fp:fv] = WPVWWE;;[IPV’;W] +WPVWDZE;;[;PVJW]
+szwwgg‘?[fm’fw] +WPZWU£E(;;[!P£’IUZ]

W Wypcov[lop 1 | (11)

Note that, most commonly, although not necessarily,

Wey = Wyy, Wep = Wz, Wep = Wig

The sub-index variance and covariance estimators within expressions (10) and (11)
may be obtained by the appropriate selection from expressions (4) to (9).

To test whether two indices are significantly d ifferent, a suitable null hypothesis is

that the statistic ' {~1y) has zero mean and variance

var[Zp = Iy | = var[ £ [+ var[Zy ] - 2cov[ 1, 1y , estimated using equations (4) to
(11). From the data in the supplied spreadsheet, the sample sizes appear large
enough to justify the use of the Normal approximation when testing this hypothesis,
provided that the test is not applied to very small domains within regions. Note

that, if the populations P and U being compared are different regions or non -
overlapping groups of regions, o [I"’!U] g
(10) need be considered.

and only the components in equatio n
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